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	SUMMARY OF QUALIFICATIONS
	


Results-driven, detail-oriented and innovative professional, with over 15 years of broad-based experience in public relations, project management, journalism and creative thinking. Adept at establishing effective marketing methods and launching campaigns based on strategic analysis and customer specifications that optimize revenue base. Broad understanding of digital outreach and engagement. Fluent speaking, reading and writing in Spanish.
	
	AREAS OF EXPERTISE
	


	Communications Specialist
Journalism

Project Management
	Marketing Strategies and Promotions

Event Planning and Management
Rapid Conflict Resolution

	
	JOURNALISM OVERVIEW
	


Strategize to gather and analyze content, identify experts to interview and formulate story outlines. 
Achievements: Recognized with a 2001 Communicator Award and 2002 Telly Award for creating a feature story of a Latina teen’s artistic accomplishments, and a 2003 Communicator Award for the production of a government affairs show.
Reporter/Anchor ( WMBC-TV ( West Caldwell, NJ 
2019 – Current
Freelance Reporter ( Hudson TV & Hudson TV Latino ( Hudson County, NJ 
2018 – 2021
Freelance Field Correspondent ( NBC News Radio - KCAA, San Bernardino, CA
2012 – 2017
Freelance Writer ( New York Post, New York, NY
2007
Television News Producer/Reporter ( Cablevision, Union City, NJ
2001 – 2005
PUBLIC RELATIONS PROFILE
Communications Specialist ( Kaiser Permanente, Pasadena, CA 
2014–2017
Established and implemented strategies for effective internal and external communications, while cultivating relationships with employees and management companywide. Wrote, produced and oversaw the distribution of numerous print communications, including newsletters, management communications and teleconference scripts within timely deadlines. 
Notable Achievements:

· Produced numerous successful promotions within a six-month period that increased the number of subscribers by 40 percent for an external company website.

· Developed an extensive communications plan during the initial phase of a company initiative that was shared with major stakeholders and leadership. The plan served as the foundation for all communication materials that followed. 
Public Relations Consultant ( Sedano Media Group, Los Angeles, CA
2010–2014
Created strategic publicity plans that focused on cross-promotions, demographics and revenue. Utilized numerous traditional and social media outlets, including Facebook, You Tube, blogs, Eventbrite, LA Weekly and television network affiliates in promoting a variety of arts and entertainment programs. 

Notable Achievements:

· Conceptualized the idea of selling a live performance as a pay-per-view event, which secured additional revenue. Created a promotional plan that captivated international and local audiences. Oversaw the logistics involved with producing a live online event. 

· National publicity campaigns targeting the Latino and mainstream markets increased exposure and revenue by 20 percent for television programs such as The Pulse, theater performances, including award-winning playwright Pedro Antonio Garcia’s Firehouse, and the global evolutionary event featuring best-selling author Deepak Chopra.

Public Relations Consultant ( National Hispanic Media Coalition, Pasadena, CA
2012–2012
Developed and implemented a publicity and promotional campaign for the first annual Latino MediaCon & Expo, which generated several hundred attendees. Maximized the use of social media, oversaw event logistics and established innovative ideas for panel discussions that incorporated television and studio executives, media advocates and celebrities.
Notable Achievements:

· Provided media training for local Latino policy leaders in top television markets.
· Worked closely with the legal department in negotiating contractual agreements with key sponsors such as General Motors and vendors, including the Pasadena Convention Center that resulted in additional funding and resources.  
Director of Communications ( Make-A-Wish Foundation of New Jersey, Union, NJ
2009–2010
Authored and produced a quarterly referral source e-newsletter that was distributed to over 5,000 recipients under tight deadlines utilizing Constant Contact’s Web service. Wrote press releases, pitched stories, proofread brochures and designed web content.

Notable Achievements:

· Substantially reduced print advertising costs by 25 percent for the foundation’s annual campaigns.

· Selected to drive strategic vision for press events such as an entrepreneur’s flight around the world in April 2009, gaining thousands for the foundation and earning national coverage from CNN and regional media outlets including My9 News and The Star-Ledger.

Assistant Director of Communications ( County Of Bergen, Hackensack, NJ
2006–2009
Executed crisis communication plans for various events including the 2007 nor’easter that required displacing a multitude of families in New Jersey. Prepared talking points for all of the County Executive’s engagements.

Notable Achievements:

· Delivered successful pitches to reporters on the county’s initiatives on timely topics such as education, health, economic development and human services; the efforts resulted in prominent stories on 1010 WINS, WCBS Newsradio, WNBC and The New York Times.

· Worked collaboratively with the media around the clock to render up-to-date information on breaking news stories.
· Produced a news program for government officials that featured national newsmakers discussing current issues.

Project Manager ( Advanstar Communications, Montvale, NJ
2005
Developed timelines, negotiated costs for direct mail pieces and conference workshops attended by health professionals.  Edited copy for all deliverables. Proactively coordinated with graphic designers, sales force and vendors from initiation to the completion of projects for pharmaceutical companies.

Notable Achievements:

· Managed budgets ranging from $100,000 to $500,000 for more than 10 projects at a time.
· Integrated and established solutions that significantly impacted bottom line growth.

	
	EDUCATION
	


Bachelor of Arts with Double Major in Communications and Political Science

William Paterson University, Wayne, NJ

Journalism Certificate Program ( New York University, New York, NY

Numerous Photography and Proofreading Courses
	
	AFFILIATIONS
	


Public Relations Society of America

National Association of Hispanic Journalists

	
	TECHNICAL ACUMEN
	


Microsoft Office Suite (Word, Excel and PowerPoint)

Working Knowledge of Final Cut Pro and iMovie
Internet, Social Media Applications and WordPress 
