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HOST & STREET INTERVIEWER
NYC & TRAVEL CONTENT CREATOR
COMMERCIAL MODEL & ACTRESS
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o DLATER | » Annmarie is a dynamic on-camera host and
DEALS! ik seasoned storyteller known for her quick wit,
sharp instincts, and ability to turn any
interaction into a moment worth remembering.
She has hosted live for the Bridgeport Islanders,
S interviewed strangers across 38+ countries, and
FASHION appeared on The Kelly Clarkson Show. Most
K recently, she partnered with Universal Music
' Group to cover new artist releases and spotlight
NEW S emerging talent.
FAS " o _ _
WE/ . 2 '\ Her background in journalism and media adds
s . ’ | depth to her delivery. She has reviewed
Broadway’s annual Hamilton EduHam
experience, written for Business Insider and
Cornell Tech, and reported on U.S. immigration
policy from the border of El Paso, Texas and
Juarez, Mexico. She also appeared on ABC
News Tiempo to report on hurricane relief
efforts in Puerto Rico following Hurricane Maria.

Annmarie’s specialty lies in her ability to mix
biting sarcasm and playful wit with real
empathy. She brings a disarming honesty to
every conversation that makes people feel seen,
safe, and willing to open up. Whether she is
leading street interviews, moderating panels, or
energizing live crowds, Annmarie brings
charisma, cultural awareness, and emotional
intelligence to every platform.

She doesn’t just host. She connects, informs,
and leaves an impact.
. J

Available For:
e Event and stage hosting
e Street-style interviews
e Branded livestreams and digital series
¢ Panel moderation and Q&As
e Travel + cultural storytelling
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One of the last few native New m gm
Yorkers, Annmarie is a bold 7.3K ?”“I
storyteller who values genuine RAYBAN

connection, adventure, and culture. META Gl ASSES

Engagement Average
Annmarie is known for turning real Rate Impressions

conversations into viral moments.
With a background in media at HBO, 2_53% CALPAK
Elvis Duran and the Morning Show,
and Atlantic Records, and over 38

countries explored solo, she blends ’ CALPAK LUGGAGE
cultural curiosity with cinematic DEMOGRAPHICS

visuals. j
; )
From Cairo to Carnival, Annmarie’s Q 63% female

Reels capture raw emotion, bold S S
. T FOREST HILLS

perspectives, and aesthetic visuals, @ 53% 25-35 years old OSTASDIUN\

hitting millions of views. She has

collaborated with brands like Rare e :
Beauty, Prada, and PADI, @ Top Cities: NYC, Paris, London I=
Annmarie brings a fearless, fresh €2 Interests: Fashion, Beauty, Travel CLINIQUE

\voice to every platform
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SYLL

MODELING

Commercial - Hair - Beauty

Slovak-American | Based in NYC | Available to Travel

Annmarie Gajdos is an internationally published model featured in commercial campaigns
for brands like SiriusXM, Coca-Cola, and Maybelline. With a strong camera presence and a
bold, expressive ook, she brings versatility across commercial, editorial, and digital spaces.

She is also an experienced hair and beauty model, having worked on professional stage
presentations for Oribe, Bumble and bumble, and other leading industry names. Annmarie
blends editorial edge with approachability, making her a strong fit for campaigns that
demand both style and substance.

Measurements:

5FOOT1

DRESS SIZE 10
BUST: 43 IN
WAIST: 37.5IN
HIPS: 44 IN

SHOES: 7

EYES: BLUE-GREEN
HAIR: COPPER RED
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CARBONE, "ALL THAT. AT HOME"

|

COCA COLA X PS, “SHARE A COKE”



TURBOTAX,

Which of the following statements is true
about taxes on online sales?

2. Only large online sales

‘\A Online sales income is not taxable, " must be reported
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