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TOOLS | TECHNOLOGIES
Event Platforms: Cvent, Bizzabo

Analytics & Reporting: Tableau, Power BI, Microsoft Excel, Word, PPT (Advanced)

CRM & Business Systems: Salesforce, SAP Concur, Oracle

Collaboration & Project Management: Smartsheet, Asana, MS Teams, SharePoint

EDUCATION
University of Delaware | Newark, DE 
Bachelor of Arts  | Sociology 

	



		PROFESSIONAL SUMMARY
Strategic event executive with 10+ years of progressive leadership experience in large-scale B2B project management, team development, and client success. Proven track record of building and scaling high-performing global teams, driving operational excellence, and leading complex event programs for enterprise clients. Adept at aligning event strategy with business growth, optimizing cross-functional processes, and mentoring teams to deliver exceptional service with high-impact results. 

	WORK HISTORY
LMC, Inc. - Director Corporate Meetings & Travel 
Wayne, PA | 05/2021 – 03/2025

· Drove end-to-end strategy and execution for 25+ meetings and tradeshows, controlling a $4M budget while optimizing logistics; this generated a 30% surge in event participation and a 15% expansion in lead volume by leveraging data-driven insights and innovative marketing techniques
· Spearheaded cost-saving strategies while maintaining operational efficiency saving $200k annually through contract and vendor negotiations
· Owned and evolved corporate travel policy, incorporating duty-of-care best practices and global travel risk management strategies to ensure employee safety, compliance, and operational efficiency across global programs
· Built and maintained strong relationships with 75+ global sponsors, vendors, and partners, resulting in a 25% increase in event sponsorship value and consistently elevated event experiences, resulting in over $2M in revenue
· Developed all educational content for over 25+ meetings, general sessions, and breakouts, along with vetting, hiring, and managing all speakers
· Pioneered immersive event experiences utilizing AR/VR technology, gamification, and digital marketing, resulting in a 30% increase in attendee engagement scores and positive feedback on post-event surveys
· Championed the adoption of a new event mobile app featuring interactive maps, personalized schedules, and real-time feedback surveys, leading to a 4.8/5 satisfaction rating
· [bookmark: _Hlk195785648]Collaborated with cross-functional teams to design and implement a comprehensive training program, increasing team versatility and enabling four employees to acquire expertise in new event planning competencies

Ashfield Event Experiences - Senior Account Manager (Daiichi Sankyo Account) | 09/2019 - 05/2021
· Led a team of 20 planners in executing 10+ global oncology conventions (e.g., ASCO, ASH, ESMO, EHA), surpassing client satisfaction benchmarks by 20% and maintaining a 95% year-over-year client retention rate during tenure
· Orchestrated comprehensive event strategies for pharmaceutical clients, integrating program design, messaging, content, and communication plans, aligning with business objectives and brand guidelines across 10+ events 
· Steered event budget management and forecasting; negotiated vendor contracts, leading to $75,000 savings annually with improved service quality and on-time delivery for 95% of events 
· Led business planning, quarterly and annual reviews, regional pricing strategies, and ongoing P&L management to drive account growth and financial performance
· Directed a consolidated communication plan across departments for event logistics, which boosted coordination and reduced on-site problem resolution time by 15%, and improved event attendee satisfaction

Globus Medical, Inc. - Director of Meetings, Exhibits, Travel & Grants | Audubon, PA|10/2017 - 09/2019
· Developed the overall strategy for all event-related programs, continuously evolving and innovating to meet the dynamic needs of a high-growth organization
· Built and led high-performing teams of 8+, improving communication workflows and exceeding delivery timelines for 25+ global conventions annually
· Streamlined vendor contract negotiations annually, resulting in a 15% reduction in event costs without sacrificing quality, and established preferred partnerships with 5+ key event suppliers 
· Initiated and implemented a new global travel platform, reducing manual data entry by 40% through Concur implementation, freeing up the team for strategic tasks
· Supported Grants Committee (PGC) sponsorship submission approvals, overseeing charitable contribution approvals in partnership with global advocacy as it relates to global conventions
· [bookmark: _Hlk196738773]Introduced standardized operating procedures (SOPs) for healthcare event planning, increasing team consistency by 50% and slashing event setup time to just 3 hours, leading to optimized event execution 
· Conceptualized and executed the design and launch of an interactive exhibit booth and branding strategy, generating 500+ qualified leads and strengthening brand recognition among healthcare providers by 20% 
Meetings & Incentives Worldwide - Strategic Account Manager/Senior Program Manager (Takeda Account) |
05/2015 - 10/2017
· Pioneered a streamlined communication protocol between implementation, retention, and finance, ensuring adherence to strict client financial policies
· Created and managed budgets and financials, including billing, payment, and profitability
· Developed strategic partnerships and evaluated preferred supplier programs, assessed, and recommended areas of improvement 
· Recognized for exceptional leadership and strategic vision; promoted to strategic account manager 
· Collaborated with air, sourcing, and program teams to onboard new business, streamlining HCP guidelines, resulting in flawless implementation
· Managed RFP process for all vendors to allow for the best services at the most effective pricing model, resulting in a cost savings of 10%

Siemens Healthcare - Communication Specialist 
Malvern, PA | 09/2011 - 05/2015
· Curated promotional content, including brochures and digital assets for product launches, resulting in a 15% increase in qualified leads and enhanced brand perception among target audiences
· Negotiated contracts with event vendors and decreased costs by 15% in FY14, resulting in $75,000 savings used for innovative marketing materials and event experiences 
· Conceptualized and launched the 2014 Innovations for IT Expo partner/sponsorship registration website, generating $468K in sponsorships, exceeding the target by $118K and expanding reach by 30%
· Partnered closely with C-suite and key internal stakeholders to develop program content and agenda development
· Siemens committee member, which joined forces with Stand Up to Cancer and launched The Baton Pass, a campaign to support SU2C's innovative, accelerated cancer research, which raised and donated $1M
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